From Victim to

How Innovative
Communications and
Advocacy Efforts Got
Maternal Health on the
Political Agenda

Powerhouse




It you only remember three...

Evidence without advocacy
won’t take us far enough

Building the investment case has
changed the entire narrative
around maternal health

Don’t stop now! RMNH will make
even more strides by collabora-
ting with other sectors and
inviting everyone to the table
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< Flipping the Script

Yes, improving maternal health is the right thing to do, but
sometimes governments respond more to the bottom line.

Economic
Incentive
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< Building the Investment Case
More Ways to Win:

S1 invested in family planning = $6 saved
by governments that can be spent on
improving health, housing, water,

sanitation, and other public services SLMiLLONGIRLS [y h
Meeting the need for modern 228 powmrm. ? =
contraception would: m// i m __J

- Decrease maternal deaths by 25% "= e .- B =
* Drop newborn deaths by 18% e o
*  Reduce unsafe abortions by 74%

Examples of
infographics
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< Make it Accessible

Advocacy can be:
— Non-Technical
— Open Source

— Actionable

— Hopeful

We bridge:

— Cultures

— Education levels
— Ages

— Industries

Broad
appeal

translates
into more
action
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Get People Together
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Broaden the Movement
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See Results




Next up?

AWO N 4th Global Conference
D E L I v R 16-19 MAY 2016 « COPENHAGEN, DENMARK

The world'’s largest global

conference on the health,

rights, and wellbeing of girls

and women in the last decade.
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